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WA3 

Golf 

Outing 
 

Friday, June 3, 2016 
The Golf Club at Mt. Brighton 
4141 Bauer Rd, Brighton 

Cost --- $95 per person  
9:00 Shotgun start  
Nonmember Rates are $165 per person 

Includes: 18 holes scramble, cart, 
donuts and coffee breakfast, hot 
dog, soft drink and chips on the 
turn, dinner, and one raffle ticket 

Hole #9 Par Three Pictured below 

 Hole Sponsorships 
  $150 per hole-$180 NM 
 $260 for 2 hole sponsorship - $340 NM 
  (1 on front 9 and 1 on back 9) 

 Game Sponsors -- make up a game and 
provide the prize.  You can run the game 
on a hole to meet all golfers as they round 
the course 

 Closest to the Pin - Sold to Roto Rooter 

 Closest to the Line Sponsors  - Sold to 
Lexington Club Apartments 

 Breakfast Sponsor – Sold to WASH 

 Bloody Mary Bar Sponsor - $200 Limit 1  

 Dinner Sponsor: $200 - Sold to All About 
Furniture 

 Lunch Sponsor: $200 - Limit 1 Sold to 
Dynamic Drains 

 Beverage Sponsors - $200 limited to 2 

 Raffle Prize Donations 

 Bag Prizes for approx. 100 golfers 

Sponsorship Opportunities  

Available 

REGISTER HERE 

http://www.wa3hq.org
http://web.wa3hq.org/events/WA3-Annual-June-Golf-Outing-71/details


Deadline:  15th of the month for next month’s publication to newsletter@wa3hq.org.  Submit all  materials to Alice Ehn, Executive Officer  

PMAM REPRESENTATIVES:  Open Position and  Robert Carson, Continental Management 

Property Mgmt. Assoc. of Michigan - Association Guidance, Denise McGinn,  denise@pmamhq.com 

Washtenaw Area Apartment Association, 2008 S. State Street, Suite C, Ann Arbor, MI 48104 
734/663-1200; FAX 734/821-0497     Email: info@wa3hq.org 

Produced By: 

National Apartment Association - 4300 Wilson Blvd, Suite 400, Arlington, VA, 22203 - 703/518-6141, FAX 703/248-9440 - www.naahq.org 

2016 Directors:  
Kristine Siemieniak, President, Wilson White Company, 734-995-0600 

Terri Neely, VP and Education Co-chair, Cabrio Properties, 734-994-7374 

Michelle Foley, Treasurer, Mill Creek Town Houses, 734-971-1730 

Melissa Gumenick, Secretary, Oxford Property Management,  
 734-995-9200,  

Michelle Milliken, Membership Chair, Paul Davis Restoration,734-930-0303 

Jason Wilhoite, Marketing Chair, PPG, 734-417-4758 

Bennett Borsuk, Legislative Chair, Cabrio Properties, 734-994-7374 

Open Position, Education  Co- Chair, 

Amy Khan, Program Chair, Corner House Apartments, 734-216-5370 

President’s Message:  by Kristine Siemieniak 

 What does it take for an association to 
survive?  A few members giving a bit of time and 
one person in the office to coordinate all initia-
tives.   
 What does it take for an association to 
thrive?  EVERYONE…...working in the same 
direction for the benefit of all.  That includes get-
ting more members and engaging them to be part 
of the group for the benefit of all.  By far, the pri-
mary reason WA3 exists is to be a watch dog for 
local municipal governments to engage them in dialog that will ensure 
municipalities make reasonable decisions for everyone involved.  And 
now that the PMAM has fully formed their legislative committee at the 
state level, your voice through all the people that volunteer, is being 
heard.  Local, state and national has legislative individuals that represent 
you.  Reach out to those that are not involved for their help.  Even if they 
do not want to volunteer their time, they should volunteer their dollars to 
protect all the work that has come before them and make sure this local 
association remains as strong as it’s current members have made it.  
Growth is the only way to make this association thrive.  Be a part of the 
growth initiative today.  See page 3 for a new membership drive.   
 That being said, we not only have an open position on the PMAM 
board, (see purple box right) we have an open position on the local WA3 
board.  This position must be a property professional from a large man-
agement company.  They would serve for the remainder of 2016 (until 
December) with the potential to be re-elected for 2017—2018 term at the 
November elections.  This person would also need to chair one of the 
standing committees.   

 I think the warm weather is FINALLY 
here!!!  That being said I hope to see everyone 
at the golf outing that this year is going to be at 
The Golf Club at Mt. Brighton.   It will be a 
9:00 am shotgun start, it WILL be an exciting 
day!!! There are still some sponsorship oppor-
tunities that are still available, contact Alice 
for further information on which ones are still 
available.  There is also a Pool chemistry class 
being offered on June 22nd at Windermere Park 
Apartments, right before the After Hours Mixer on the same day.  
If you have not ever attended one, stop by to this one, it is spon-
sored by Solar Contract Carpet and Ginny whips up some wonder-
ful appetizers for all to enjoy.    

I hope everyone has a safe and happy Memorial Day!!! 
Kristine 

Office Message:  By Alice Ehn  

Did you know!!!!! 
 

THE WA3 HAS A VOLUNTEER  
POSITION OPEN FOR A  

REPRESENTATIVE APPOINTMENT 
TO THE PROPERTY  

MANAGEMENT ASSOCIATION OF 
MICHIGAN BOARD OF  

DIRECTORS    
 

This must be a property professional representative and 
requires attending PMAM meetings the 4th Tuesday of 
every month in Lansing.  Other requirements include at-

tending some local board meetings to bring the information 
discussed at the PMAM back to the local board of directors, 

attending some of the local events to understand the cul-
ture of the association they are representing, and be com-
mitted to attending a few PMAM events.  Also potentially 

required to serve on a committee at the PMAM level. 
Send your interest email to info@wa3hq.org.   

mailto:info@wa3hq.org
http://educonf.naahq.org/
http://educonf.naahq.org/
http://educonf.naahq.org/


Help grow the  
Association!! 
 Like Us on  
Facebook 

REMEMBER!!!!!!!    
The success of your Association is depend-

ent on strong committee involvement.   
We need your contribution today! 

2016  
Membership  

Drive  
Contest 

HERE’S HOW IT WORKS: 

 Every New Business Partner Member (Vendor) who 
joins: 
You receive $25 bonus and 1 point 

 Every New Property Professional Member: 
You receive $25 and 1 point for every 50 units the 
property professional member joins (For example: if 
they join 200 units - you will receive a $100 referral fee 
and earn 4 points) 

 
PLUS: 

 Reach 5 points and receive a $200 bonus on top of the 
referral free 

 Reach 10 points and receive an ADDITIONAL $300 

 Reach 15 points and receive an ADDITIONAL $400 

 Reach 20 points and receive an ADDITIONAL $500 

RULES:  

 Contest and points accumulations start im-
mediately through 12/31/16 

 You must call the office and give the name/
company of who you referred to the Associa-
tion.  Prospective new member MUST tell 
WAAA who referred them when they sign up 

 Any person receiving $600 or more in refer-
ral fees/bonus will receive a 1099 at the end 
of the year.  Bonus/Fees will be paid only 
after new member has paid their dues.  

https://www.facebook.com/pages/Washtenaw-Area-Apartment-Association/76011336153?focus_composer=true
http://web.wa3hq.org/buyersguide/Painting-and-Supplies/PPG-Paints-564
http://web.wa3hq.org/buyersguide/Maintenance-Services-and-Supplies/Wilmar-Industries,-Inc-573


Gregory Brown, Senior Vice President of Government Affairs, and his staff, track and report on state and local 
 government trends across the country.   

Visit http://www.naahq.org/learn/government-affairs/federal-state-local-issues for more information.  

A Conversation We’ll Be Revisiting - Washington UPDATE from NAA 

Apartment Industry Advocates, 
 Like so many people inside the 
Washington, D.C., beltway, I am eating 
my words from 11 months ago – “Donald 
Trump is not a serious candidate and 
there is no way he will get the GOP nom-
ination,” I said. Even as support for Mr. 
Trump grew and other, seemingly more 
viable candidates fell away, I still could 
not absorb the idea. Certainly in the past 

45 days, I have stopped speculating altogether because well, even 
I began to believe he could pull it off. 
 So here we are. At press time, Donald Trump is poised to 
claim enough delegates before the Republican National Conven-
tion in Cleveland to be the GOP’s standard-bearer in the Presiden-
tial race. Having learned my lesson, I will measure my opinion 
about his chances of being Commander-in-Chief. His particular 
brand of bravado, policy “flexibility” shall we say and insight into 
the minds of some of our country’s most disaffected voters 
worked in the primary and could also work in the general election. 
Moreover, Mr. Trump is unorthodox, unpredictable and without a 
filter. Those are usually liabilities for a candidate, but for him they 
have been assets as his opponents’ more conventional campaign 
strategies failed.   
 According to recent polls, Mr. Trump starts the race against 
Hillary Clinton, assuming she is the Democratic nominee, under a 
15-point deficit. Further, his overall “unfavorable” rating is nearly 
60 percent while his support among women and the Hispanic 
community is dismal. Finally, he has to spend time wooing mem-

bers of his own party to support his candidacy. Endorsements or 
at least pledges of support (some only for “the nominee”) are 
coming in from Senators, Governors members of the House, etc., 
but there are at least as many who are either pledging never to 
support Mr. Trump or who will not do so now. Even House 
Speaker Paul Ryan, who is concerned about maintaining his own 
majority, won’t commit to Mr. Trump yet. 
 One could argue that Mr. Trump did not need the support of 
“establishment” Republicans to win the primary, so why does he 
need them now? Realistically, he needs that support for what it 
brings – money, surrogates to carry his message and ground 
troops to help build support within states and local communities. 
Typically, a Presidential candidate combines efforts with Senators 
and Representatives running for re-election. That may not be the 
case here for many candidates for whom Mr. Trump could be a 
liability. Campaign ads tying the most controversial parts of his 
message to Republican candidates are already airing in several 
states. 
 All this said, it will certainly be no easy ride to victory for 
Secretary Clinton. Her own unfavorable rating is above 50 per-
cent and there is pretty strong current of distrust of her among 
voters. Like Mr. Trump, the Secretary is not guaranteed to garner 
the support of all of the communities within her own party. Those 
voters currently supporting Bernie Sanders might decide that she 
is too much status quo and not enough revolution. They, like 
some establishment Republicans, could stay home rather than cast 
a vote for their nominee. And, there is the email server controver-
sy. While it seems like a dud of an issue for the average voter, an 
indictment could change the conversation significantly. Finally, 
Secretary Clinton has thus far been able to run a standard sort of 
campaign with all of the typical tools, methods and narrative. As 
noted above, that did not work against Mr. Trump in the primary 
and it will not work against him now. Is she really prepared for 
the “asymmetrical” style he employs? 
 There is a lot yet to know about how the general election is 
going to play out. It depends on when the Democrats sort out their 
own primary, who Mr. Trump picks as his Vice Presidential run-
ning mate, how his tone and rhetoric changes (or does not) going 
forward, whether Secretary Clinton’s legal troubles worsen and 
the style with which Mr. Trump engages the Secretary (bully or 
tough opponent). As these and many other elements play out we 
will revisit this conversation. 

Thanks for reading. Talk with you next month. 

Regards, Greg 

http://www.naahq.org/learn/government-affairs/federal-state-local-issues
http://web.wa3hq.org/buyersguide/Painting-and-Supplies/Anderson-Paint-Company-546
http://web.wa3hq.org/buyersguide/Furniture-Sales-or-Rental/CORT-46
http://web.wa3hq.org/buyersguide/Internet-Services/Mlive-Media-Group-860


Your NAA dues dollars at work - Federal Advocacy  

 I’m writing to update you on some of our federal advo-
cacy efforts and to give you a heads up on some imminent 
grassroots alerts. 
 First, hot off of the proverbial presses and attached for 
your review is the NAA/NMHC white paper on HUD’s recent-
ly-issued guidance on the use of criminal histories in resident 
screening. This will be released to the full NAA membership 
later this week, but I wanted you to have it first and be able 
to share it with your members in advance of the NAA e-blast. 
We will follow up this white paper with a webinar in June sim-
ilar to the one we just did on Fair Housing Familial Status. 
Stay tuned for details on that. 
 Second, I’m excited to report that all of our issues from 
the Capitol Conference are now moving steadily through the 
legislative process, but we have reached points where grass-
roots engagement is once again needed. Over the next 3 – 4 
weeks NAA members will receive alerts from us asking them 
to take various actions in regards to our three bills. I 
acknowledge that this is a lot at once, however, as you know 
the Congressional schedule this year is very, very com-
pressed so we have to act now, before July when Congress 
goes on an extended hiatus. Details on each issue are be-
low. 

 Section 8 – H.R. 3700, the Housing Opportunity 
through Modernization Act, passed the House in March 
by a vote of 427 – 0. Our focus is now on the Senate to 
take up and pass the bill. Members will receive an AC-
TION ALERT to contact their Senators with that mes-
sage. 

 Flood Insurance – H.R. 2901, the Flood Insurance 
Parity and Modernization Act, passed the House last 
week by a vote of 419 – 0. Congratulations! Your advo-
cacy work during the Capitol Conference clearly paid off. 
Our focus is now on the Senate to take up and pass the 
bill. Members will receive an ACTION ALERT to contact 
their Senators with that message. 

 ADA Accessibility – H.R. 3765, the ADA Education 
and Reform Act, continues to gather cosponsors, but we 
need to increase the pressure by sharing individual ex-
periences with these “drive-by” lawsuits. To that end, we 
will be distributing a survey to gather member stories 
which can be added to our body of evidence that this 
legislation is needed and should be passed. 

 
 We will spread these alerts out as much as possible so 
we hopefully don’t pile too much on people’s plates. Our new 
grassroots advocacy system makes it very easy for an indi-
vidual member to take action with as few steps as possible. 
As always, we need your help in encouraging the members 
to take action on these issues and ensure our voice is heard. 
 Finally, as you know, we continue to increase the quan-
tity and quality of our federal and state key contacts (see 
grasstops) through the RAP Index survey tool. I hope you 
have taken the survey and are urging members to do the 
same as it benefits not only NAA’s federal advocacy but your 
state-level outreach as well. If you have not taken the survey 
yet, you can do so here. Send this link (http://re.spon.se/
LqHDzT) to your members so they too can complete the 
short survey.   
 As always, contact me with any questions on the items 
above. 

 Best, Greg 

Update from NAA Government Affairs Program 

http://web.wa3hq.org/buyersguide/Coinop-Laundry-Services/Coinmach-550
https://www.congress.gov/bill/114th-congress/house-bill/3700?q=%7B%22search%22%3A%5B%22%5C%22hr3700%5C%22%22%5D%7D&resultIndex=1
https://www.congress.gov/bill/114th-congress/house-bill/3700?q=%7B%22search%22%3A%5B%22%5C%22hr3700%5C%22%22%5D%7D&resultIndex=1
https://www.congress.gov/bill/114th-congress/house-bill/2901?q=%7B%22search%22%3A%5B%22%5C%22hr2901%5C%22%22%5D%7D&resultIndex=1
https://www.congress.gov/bill/114th-congress/house-bill/2901?q=%7B%22search%22%3A%5B%22%5C%22hr2901%5C%22%22%5D%7D&resultIndex=1
https://www.congress.gov/bill/114th-congress/house-bill/3765?q=%7B%22search%22%3A%5B%22%5C%22hr3765%5C%22%22%5D%7D&resultIndex=1
https://www.congress.gov/bill/114th-congress/house-bill/3765?q=%7B%22search%22%3A%5B%22%5C%22hr3765%5C%22%22%5D%7D&resultIndex=1
http://re.spon.se/LqHDzT
http://re.spon.se/LqHDzT
http://re.spon.se/LqHDzT
http://educonf.naahq.org/


Lessons from Ninja Warrior  

My Quarter Turns Article from Tim Furlong 
Written by Rob Otte 

 Wow, do I love the American Ninja Warrior show! 
Hundreds of “warriors” navigate through a variety of obstacles designed to test 
the athletes’ ingenuity, endurance, strength and balance. Viewing the obsta-
cles, I find myself contorting my face in disbelief, thinking, sometimes aloud, 
“Are you kidding me? Who even thought of that? There’s no way!” When the 
would-be champions fail to negotiate an obstacle, I’m crushed, sharing the 
disappointment of the athlete and their supporters. When one succeeds, es-
pecially on a particularly challenging obstacle, I cheer out loud in celebration 
and perform imaginary high-fives. 
 For me, it’s an edge of your seat, emotional roller coaster. 
 Why is it so compelling? Here’s my take. 
 Many of the competitors are not full-time athletes. They have careers 
outside this challenge. They fit their training and competition into their lives. 
That reflects true passion for their pursuit, and discipline worthy of respect. 
 It’s a real long shot to complete all the stages. The show has been on 
for seven years and only a couple people have completed it. There’s a certain 
purity and integrity to such a challenge. There’s no watering it down so some-
body wins every year. That means when it happens and someone climbs to 
the top of the final stage of Mount Midoriyama, it’s really something. 
 For some of the athletes, right off the bat it seems there’s no way 
they’re going to make it. Often my prediction bears itself out and they fail on 
an obstacle, sometimes real early on. Other times my prediction proves false, 
and they complete all the stage’s obstacles. In my view, for these people, 
either result is a success. What the odds say will be defeat, they stare in the 
eye and press on. In doing so they redefine defeat in result to mean success 
through pursuit of something they care about. 
 These warriors face these obstacles knowing that the odds are against 
them, and they say, “I’m in.” They’re inspirational. 
 All that’s great and impressive. I think there’s one more wonderful as-
pect to the show, perhaps the best part. 
 What I always notice that warms my heart is the way the contestants 
support each other, even as they compete with one another. When one com-
petitor completes all the obstacles, the rest cheer and congratulate them. 
When a competitor loses their grip or misses their mark, the rest seem to 
genuinely feel bad for that person. 
 There is genuine empathy, encouragement, hope and happiness 
among all the competitors for each competitor. 
 Last year, I was watching with my Mom and she really summed it up 
well. She said, “Isn’t it funny how they can be so happy for someone they 
don’t even really know.” 
 I don’t watch much television. The little I do see sure seems to be differ-
ent than American Ninja Warrior in this regard. Whether it’s some news show 
with a couple or more pundits “debating” some issue, or whether it’s a show 
about whether a couple should move or fix up their house, or whether it’s 
some candidates standing on a stage and participating in what is supposed to 
be political “discourse,” what I most often see and hear are people putting one 
another down. 

 Each person seeks to “win” by making the other per-
son “lose.” The approach seems to focus on ignoring, or 
even ridiculing, ideas and contributions offered in good faith 
in a heartfelt manner if those offerings differ at all between 
the parties. Mostly what I see and hear are people who let 
the concepts of “either this or that” and “not” and “but” domi-
nate their thinking and their conduct. Rarely do I observe 
empathy, acknowledgement or basic respect for the other 
person and their ideas and beliefs. 
 This thinking and behavior are particularly frustrating 
and misguided because the best answer or idea or choice 

often lies somewhere in between the extremes. 
 Even when one approach can be shown to be clearly better, there’s still 
room for some empathy and acknowledgement for the other person, and some 
nobility on the part of the person who prevails on the merits. 
 I just don’t see it very often. 
 And that’s why I enjoy seeing the men and women who participate on 
American Ninja Warrior behave so admirably. 
 They demonstrate the attributes of working very hard and doing your 
best to succeed and respecting and acknowledging that others are doing the 
same and are worthy of respect and consideration. They demonstrate having 
and expressing empathy. They model that it’s good to want anyone pursuing a 
legitimate end in a good faith manner to do well. They display security and 
confidence in themselves without belittling or disrespecting others. They recog-
nize and celebrate another’s pursuit of an objective even when that person 
fails in achieving it, and perhaps especially when that person fails in achieving 
it. 
 They see the good in others and genuinely want others to do well, too. 
They think and act with an “and” mindset rather than an “or,” “not” or “but” 
mindset. 
 When considered from that perspective, all these warriors are winners. 
And, there’s much to model in what we see from these men and women as 
they pursue their own dreams, and encourage others to pursue theirs. 
  
Ask yourself: 

  Like these Ninjas, do I recognize the performance and celebrate the 

success of others? 

 Do I conduct myself with honor and nobility when working with others, 
particularly in challenging situations that may be full of different view-
points and perspectives? 

 How can I make sure I maintain an “and” mindset that fosters collabora-
tion and contributions from others, rather than an “or,” “not” or “but” mind-
set. 

  
© 2016 Rob Otte 
  
Rob Otte is a teacher, speaker, writer and coach. He is the Director of Corporate 
Training and Development for Roehl Transport, Inc. in Marshfield, Wisconsin. 
Roehl Transport is a freight transportation and logistics company employing 2,500 
people. You may contact Rob at otte.rob@gmail.com. 

http://www.wa3hq.org/property-professional-resources.html
http://web.wa3hq.org/buyersguide/Fire-and-Water-Restoration/Paul-Davis-Restoration-523
mailto:otte.rob@gmail.com


Associate Spotlight:  1-800 Water Damage 

1-800 Water Damage of SE 
Michigan 

The Water Damage Repair and Resto-
ration Experts 

Hello! We are Fred and Lisa Arthur and we own 1-800-
Water Damage of Southeastern Michigan.  We have 5 
children and are a family owned business in our 6th year.  
We credit our success to our great team of technicians 
and excellent customer service.  We always try to do what 
is right.   Last year we received the 2015 Angie’s List Su-
per Service Award.  Our technicians are located through-
out this region and are like friends and family.  We offer a 
quick response generally between 60-90 minutes of your 
call. 

We believe in the acronym WISE: 

Work hard – Integrity above all – Superior service 

– Exceed expectations 

 

We realize when water damage occurs in 
your home or business, often your most 
valuable asset, it is important to take im-
mediate action to prevent and minimize 
further damage.   Our team of profession-
als is ready to step into action and re-
spond immediately to your call.  We use 
state-of-the-art technology and years of 
experience to restore structures back to 
their pre-loss condition quickly. 

We know a calm and professional voice 
on the phone is comforting when you need help.  We are 
available 24 hours a day to answer your call and take im-
mediate action.  Our team will 
arrive ready to address the situa-
tion immediately in order to 
avoid secondary damage. With 
the job complete we continue 
working for you, by helping you 
quickly process your claim with 
your insurance company when 
you have an insurance loss 



NEW!!!  Loan Program for Washtenaw County Rental Housing Providers 

est rate reduction, with up to a 36-month loan 
term. 

 Multi-Measure: Projects that implement at least 5 
measures are eligible for up to a 1% interest rate 
reduction, with up to a 36-month loan term. If 
audit report recommended air sealing and attic 
insulation, these measures must be included in 
the project (counting as two separate measures) 
in order to qualify for this discount. 

 Landlord Investment: Property owners that pro-
vide at least a 50% match to the total financed 
amount are eligible for a 1% interest rate reduc-
tion, with up to a 36-month loan term. 

  
Please visit www.a2gov.org/loanfund for more infor-
mation and to apply.  

Washtenaw County Rental 

Loan Housing Fund 
  
The a2energy Loan Fund for Rental 
Housing offers eligible rental proper-
ties access to low-interest financing for 
energy efficiency retrofits, such as in-
sulation, air sealing, HVAC upgrades, 
and select ENERGY STAR products. Up 
to $8,000 per property is available for 
eligible energy efficiency upgrades, 
subject to credit approval. Cost of the 
energy audit may be included in pro-
ject financing if desired. 
 

 Properties must contain 1 to 4 units.  
 Property must be located within Washtenaw 

County. 
 Property must be in compliance with local rental 

housing inspection program, if applicable. 
 
Interest rates vary by length of loan and project type. 
For most projects, the rates are: 

 12-month term – 2.00% 
 24-month term – 2.75% 
 36-month term – 3.50% 

 
Reduced interest rates are available for the following 
project types: 

 Affordable Housing: Subject to credit approval, 
Section 8-approved (or other verified subsidized) 
rental properties are eligible for up to a 1% inter-

http://www.a2gov.org/loanfund
http://www.pmamhq.com/how-to-enter-glastar-awards.html
http://web.wa3hq.org/buyersguide/Painting-and-Supplies/SherwinWilliams-Company-603


Member2Member Discounts 

ANDERSON PAINT COMPANY  
One complimentary 5 gallon bucket 
of primer or paint for WA3 mem-
bers each year.  
Contact Number: 734-971-0868  
 
FULLER CREATIVE SERVICES 
Fuller Creative Services offers a full community phot ses-
sion for $250 (regularly $350); includes up to 50 interior/
exterior/grands/amenities photos.  Additional photography 
discounts available for Rental Homes starting at only $99 
per property.  Contact Fuller Creative Services for more 
details (734) 626-7501 or fullercreatiservices@gmail.com 
 
HALEY MECHANICAL 
TRY US IN YOUR HOME, USE US IN YOUR BUSINESS 
$30 off any service or repair in your home:  Furnace, A/C 
Plumbing or Electrical.  Call to find out how we can help 
you at your business.  734-424-9170 
www.haleymechanical.com 
 
PAUL DAVIS RESTORATION & REMODELING  
734-930-0303  
www.restorationannarbor.com  
Call today for your FREE mold inspection  

Business Partner members that want to participate in this 
discount program to be listed here and have a coupon on 

our website, contact Alice Ehn at 734-663-200  
or info@wa3hq.org  

Click HERE to 
go to  

coupons on  
website 

May GMM with Inspectors  

Thank you goes to 
Ypsilanti Township, 
Ypsilanti and Pitts-
field Township for 
attending our General 
Membership Meet-
ing.  Answering our 

members 
ques-
tions 
was 
awe-
some 
and we 
really 
appreci-
ate your 
partici-
pation.   

mailto:fullercreativeservices@gmail.com
http://www.restorationannarbor.com
http://web.wa3hq.org/buyersguide/Coinop-Laundry-Services/Great-Lake-Comm-Sales-Corp-Office-583
http://web.wa3hq.org/coupons
http://web.wa3hq.org/buyersguide/Plumbing-Services-and-Supplies/Dynamic-Drains-LLC-539


Events and Education Calendar 

 July 13 - After Hours Mixer, Livingston County 

 August 11 - After Hours Mixer, Bill’s Beer Garden, 
Sponsored by: Full House Marketing 

 September 16 - Pub Crawl Downtown Ann Arbor 

 September 22 - Appliance Repair Class with Wilmar 

 October 11 - Ann Arbor Student Housing Fair 

 October 12 - Reverse Trade Show and Euchre Night 

 October 20 and 21 - GLAStar Education and Awards 
Gala 

 October 27 - Real Estate Continuing Education for 
Property Management 

 November 16 - PMAM Leadership Day 

 November 17 - Annual General Membership Meeting 

 THE DECEMBER HOLIDAY EVENT IS MOVING TO 
JANUARY 13TH AND BECOMING A NEW YEAR 
EVENT 

Moving Forward 2016 

June 2016 

3 

Monday Tuesday Wednesday Thursday Friday 

2 

13 17 14 

Membership Committee 
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Education Committee 

7 

1   

24 
 

22 21 
Program Committee 

20 

27 

WA3 Golf Outing 
 
 

Friday, June 3, 2016 - The Golf Club at Mt. Brighton 
   4141 Bauer Rd, Brighton, MI 48116 

Cost --- $95 per person  —  9:00 Shotgun start  
  Nonmember Rates are $165 per person 

 

Includes: 18 holes scramble, cart, donuts and cof-
fee breakfast, hot dog, soft drink and chips on the 
turn, dinner, two drink tickets, and one raffle ticket 

SPONSORSHIPS  

AVAILABLE  

28 
PMAM Legislative  
PMAM Board of Direc-
tors  

23 

16 

29 30 

CAMT HVAC including a section on boilers 

WA3 Golf outing at The Golf Club of Mt. 
Brighton — a Vail Resorts Company 

 

Shotgun start at 9 am, Bloody Mary Bar tick-
ets, 18 holes of golf, cart, Lunch on the turn 

and Dinner around 3:00 and drinks.   

Pool Chemistry Class at Windemere 

After Hours Mixer — Windemere Park 
Sponsored by: Solar Contract Carpet 

http://web.wa3hq.org/buyersguide/Education-and-Training-Services/Full-House-Marketing-Inc-495
http://web.wa3hq.org/events/WA3-Annual-June-Golf-Outing-71/details
http://web.wa3hq.org/events/WA3-Annual-June-Golf-Outing-71/details
http://web.wa3hq.org/events/WA3-Annual-June-Golf-Outing-71/details
http://educonf.naahq.org/
http://web.wa3hq.org/buyersguide/Carpet-and-Flooring-Companies/Solar-Contract-Carpet-79


http://web.wa3hq.org/buyersguide/Maintenance-Services-and-Supplies/Wilmar-Industries,-Inc-573

